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harry@harryideas.com 

www.harryideas.com

SR. VISUAL GRAPHIC DESIGNER
Conceptual, intuitive, and dependable individual with excellent analytical and creative skills who enjoys working in a team environment. 

Strong communication and interpersonal skills, extensive experience in creating, coordinating and producing solutions from conception to completion for companies and businesses of all sizes.

Background includes developing and managing resources to help create a variety of projects ranging from corporate materials, direct mail, data sheets, product overviews, PowerPoint presentations, web-based graphics, annual reports, events and trade show signage.

OBJECTIVE

To utilize my experience in delivering exciting marketing, sales and web materials from conception to completion that exceed client expectations, further my experience on a larger scale and continue to manage/develop individuals and teams, and create success partnerships .

PROFESSIONAL EXPERIENCE

HARRY IDEAS (1992–present)



Owner / Operator

Graphic design, marketing and web services with personal yet professional, cost-effective solutions for handling specific creative needs for a client-base ranging from non-profits, start-ups and small businesses, to Fortune 500 companies. Concept, design, layout and production of various graphic projects — brochures, logos and icons, manuals, direct-mail, annual reports, newsletters, packaging, websites and web-based graphics, and other related collateral items. Clients include but not limited to: KLA-Tencor Corp., Silicon Graphics, Credence Corp., Shelter Network, Bloomfield Vineyards, FACES (foundation for autistic childhood education and support)

Develop and maintain strong, long-lasting relationships with clients, vendors, and suppliers ensuring an environment that thrives and lasts in a very competitive industry.

Retain a loyal clientele-base through referrals and word-of-mouth. Understanding specific needs and expectations for the entire scope of a project and its components, to eliminate or reduce complications and misunderstandings, and build a sense of ease and confidence in the clients mind.

Manage various personnel from client contacts, support and external resources to guarantee the successful execution of a multitude of communication materials that meet specific project goals. 

Negotiate bids to ensure the best possible price, at the highest quality, keeping the clients best interests in mind at all times. Communicate clearly what the bids include and communicate openly when the scope of the project changes, how it will effect the budget, and offer recommendations on how to minimize additional costs.

Deliver goods and services that surpass client expectations and meet budget constraints. Create schedules that define clear goals, meet tight deadlines, research appropriate and necessary resources to produce successful results, delivered on or ahead of time. 

BEYOND DESIGN (1987–1992)   

Senior Designer/Project Manager

Recruited from Apple Computer, Inc., responsibilities included client management, planning, running and attending client meetings and presentations, project development from conception to completion, personnel management, scheduling and budgets, as well as print coordination, press proof review and press checks for a variety of companies. Main clients: Apple Computer, IBM, and Hewlett-Packard 
COMPUTER SKILLS

Expert knowledge of Adobe Creative Suite applications for MAC (InDesign, Photoshop, Illustrator, ImageReady, Acrobat) and QuarkXpress, with an understanding of Flash. Proficient in Microsoft Word, Excel, and Powerpoint.

FORMAL EDUCATION

SAN JOSE STATE UNIVERSITY, CA 

Bachelor of Science

REFERRALS

Furnished upon request
